HOUR DIGITAL ADVERTISING SPECIFICATIONS

DETROIT

MATERIAL DEADLINE
All creative is required to be delivered a minimum of one week prior to start date to ensure adequate time
for testing, implementation, and corrections (if necessary).

All materials may be submitted by email (AdCoordinator@hour-media.com) or by uploading to our customer
portal under Production Notes.

NOTE: For files larger than 25MB, please use this link: http./files.hourmediagroup.com.

HOURDETROIT.COM AD SPECIFICATIONS FOR HIGH IMPACT INTERSTITIAL/SNEAKER ADS
MATERIALS NEEDED:

« A high-quality logo with a transparent background that would work well on a
black background (no dark text or outlines)

« Two lines of text (short and simple because of the way it wraps within the
module)

« One Destination URL Link for users to be directed to once they click the ad

NOTE: ACCEPTABLE FORMATS: All materials must be submitted at 72 DPI in RGB color format.
Acceptable file formats include JPG and PNGC.

TRACKING PIXELS: We can accept tracking pixels using the <iframe> format, but they must be provided
by the advertiser. We also accept UTM tracking links, but they must be provided by the advertiser.

HOURDETROIT.COM RUN OF SITE
MATERIALS NEEDED:
« Leaderboard Ad
— 728W x 90H pixels, 45K max file size
« Large Island Ad
— 300W x 600H pixels, 45K max file size
« Island Ad
— 300W x 250H pixels, 35K max file size
- Billboard Ad
— 970W x 250H pixels, 45K max file size
« Mobile Leaderboard Ad
— 320W x 50H pixels, 30K max file size

NOTE: Please include a destination URL for all ads. This is where the audience will be directed once
they click on your ad.

ACCEPTABLE FORMATS: All materials must be submitted at 72 DPI in RGB color format. Acceptable file
formats include GIF (animated is acceptable), JPG, PNG, and generic HTML. Please inquire about any
other file format.

TRACKING PIXELS: We can accept tracking pixels using the <iframe> format, but they must be provided
by the advertiser. We also accept UTM tracking links, but they must be provided by the advertiser.

Questions should be directed to (248) 691-1800
H I | R 5750 New King Drive, STE. 100 Advertising Coordinator: AdCoordinator@hour-media.com
Troy, Ml 48098 0 O
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HOUR DIGITAL ADVERTISING SPECIFICATIONS

DETROIT

HOURDETROIT.COM SPONSORED CONTENT ARTICLE
MATERIALS NEEDED:
« Up to 600 Words of Copy with Title for Article
— Must provide in a Word document written in complete sentences
» 25 Word Teaser Copy
« Up to 3 Images
— Width cannot exceed 800 pixels
- Must be submitted at 72 DPI in RGB color format
- Acceptable file formats include JPG or PNG
« One Optional Video
- Must be embed link to YouTube or Vimeo

HOURDETROIT.COM DIRECTORY LISTINGS
MATERIALS NEEDED:

« Up to 300 Words of Copy
— Must provide in a Word document written in complete sentences

* Up to 3 Images
- Images must be square. The recommended dimensions are 750W x 750H pixels
— Must be submitted at 72 DPI in RGB color format
— Acceptable file formats include JPG or PNG

« Contact Information
— Company Name
— Address (street, city, state and zip code)
- Phone
- Website

« One Optional Video
— Must be embed link to YouTube or Vimeo

HOUR DETROIT eNEWSLETTERS (see graphic)
HOUR TODAY (sent Tuesday, Wednesday, and Thursday)

MATERIALS NEEDED:
« Presenting Sponsor Ad
— 600W x 300H pixels, 50K max file size
« Premium Island Ads and Standard Island Ads
— 300W x 250H pixels, 35K max file size

HOUR TOP STORIES (sent Friday)
MATERIALS NEEDED:
« Presenting Sponsor Ad
— 600W x 300H pixels, 50K max file size
« Premium Island Ads
— 300W x 250H pixels, 35K max file size

HOUR BREAKING NEWS
MATERIALS NEEDED:
« Presenting Sponsor Ad
— 600W x 300H pixels, 50K max file size

NOTE: Please include a destination URL for all ads. This is where the audience will be directed once they
click on your ad.

ACCEPTABLE FORMATS: All materials must be submitted at 72 DPI in RGB color format. Acceptable file
formats include JPG and PNG.

Questions should be directed to (248) 691-1800
H I | R 5750 New King Drive, STE. 100 Advertising Coordinator: AdCoordinator@hour-media.com
Troy, Ml 48098 0 O
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HOUR DIGITAL ADVERTISING SPECIFICATIONS

DETROIT

HOUR DETROIT eNEWSLETTERS
HOUR TODAY LAYOUT
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HOUR DIGITAL ADVERTISING SPECIFICATIONS

DETROIT

HOUR DETROIT DIGITAL EDITION SPONSORSHIP

Client will receive a spread right after the cover image in pEoadills

the digital issue. This also comes with a run of site and
20,000 impressions on hourdetroit.com per issue. AD PAGE1 AD PAGE 2

. ‘ . This digitte:)I editig; brought
Specs should match those of the print publication they are youby:
sponsoring for the digital version. PROVIDED
NOTE: Videos are optional. To include a video, clients must DESIGNED
send a static, video thumbnail image with a "play button" BY CLIENT
overlay that will be added to the left-hand page OR include
a video thumbnail image with a "play button" overlay on
their full-page design.

created by Hour

MATERIALS NEEDED: designers
« Full-Page Advertisement with Bleed VIDEO THUMBNAIL IMAGE
- Full-Page (Bleed) - 9" x10.875" EXAMPLE
- High-resolution (300 DPI), CMYK
- PDF format

— OPTIONAL: If including a video, include a static, video thumbnail image with a
play button overlay on full-page design (see video example 2).

- Optional Video Content (select ONE option)
- OPTION 1: CREATED BY HOUR DESIGNERS (see video example 1)

¢ A static, video thumbnail image with a “play button” overlay (see video
thumbnail image example)

VIDEO EXAMPLE 2

o 16:9 ratio or at least 1280 pixels x 720 pixels ARDINGE2
- o RGB _ _ , PROVIDED
e Link to the video (uploaded to either YouTube or Vimeo) must be provided AND
- OPTION 2: CREATED BY CLIENT (see video example 2) DESIGNED BY
o Refer to OPTIONAL under "Full-Page Advertisement with Bleed" CLIENT

e Link to the video (uploaded to either YouTube or Vimeo) must be provided
» High-Res Logo
- High-resolution (300 DPI), CMYK
- JPG or PDF format

RUN OF SITE MATERIALS NEEDED:

+ Leaderboard Ad

— 728W x 90H pixels, 45K max file size
Large Island Ad

— 300W x 600H pixels, 45K max file size
Island Ad

— 300W x 250H pixels, 35K max file size
- Billboard Ad

— 970W x 250H pixels, 45K max file size
Mobile Leaderboard Ad

— 320W x 50H pixels, 30K max file size

NOTE: Please include a destination URL for all ads. This is where the audience will be directed once
they click on your ad.

ACCEPTABLE FORMATS: All materials must be submitted at 72 DPI in RGB color format. Acceptable file
formats include GIF (animated is acceptable), IPG, PNG, and generic HTML. Please inquire about any
other file format.

TRACKING PIXELS: We can accept tracking pixels using the <iframe> format, but they must be provided
by the advertiser. We also accept UTM tracking links, but they must be provided by the advertiser.

Questions should be directed to (248) 691-1800
H l | R 5750 New King Drive, STE. 100 Advertising Coordinator: AdCoordinator@hour-media.com
Troy, Ml 48098 ﬁ O
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HOUR DIGITAL ADVERTISING SPECIFICATIONS

DETROIT

E-BLASTS

E-blasts should be either a single image or HTML formatted for display in email clients. All HTML must be
submitted complete and ready for use; any changes must be completed by the submitting advertiser.

IMAGE: 600W x 600H pixels (minimum), may not exceed 600W x 1200H pixels. Targeted e-blasts can only
include one (1) link. Partner message e-blasts can include multiple links.

NOTE: For targeted e-blasts using HTML, they must be submitted complete, tested, reviewed and ready for
use in all major email clients by advertiser prior to submitting.

MATERIALS NEEDED:
« A Static Creative Formatted as a JPG or PNG
— Creative may not exceed 600W x 1200H pixels and must be submitted at 72 DPI in
RGB color format

- You may use whatever image/text you would like, but keep in mind that 1-3 sentences
of copy are best
- Must be submitted ready for use; any changes must be completed by the advertiser
- Destination URL
— This is where the audience will be directed once they click on your ad
« Subject Line
- Up to 60 characters (not words) of copy
« Description
— Up to 140 characters (not words) of copy

HOUR DETROIT DIRECT SOCIAL MEDIA CAMPAIGN

MATERIALS NEEDED FOR EACH POST:
« Up to 150 characters (not words) of copy

- Please note that copy may be altered to meet Hour Media’s editorial standards, Meta's commmunity
guidelines, grammar, style or fit
« For Facebook, LinkedIn & Twitter
— One JPG Image: 1080W x 1080H pixels, submitted at 72 DPI in RGB color format
- Images under 720W x 720H pixels can not be accepted
* For Instagram
- 3to 6 JPG Images: 1080W x 1080H pixels, submitted at 72 DPI in RGB color format
- Images under 720W x 720H pixels can not be accepted
- Images may not include text or logo overlays
« One Destination URL Link

NOTE: Content will be posted within five business days of the scheduled date and every effort will be made to
post content as close to the scheduled date as possible.

Questions should be directed to (248) 691-1800

H l | R 5750 New King Drive, STE. 100 Advertising Coordinator: AdCoordinator@hour-media.com
Troy, Ml 48098

wevin ©OOeO

09.06 14:05


https://www.facebook.com/HourDetroit
https://www.instagram.com/hourdetroitmagazine/
https://twitter.com/Hour_Detroit

HOUR DIGITAL ADVERTISING SPECIFICATIONS

DETROIT

TARGETED MEDIA CAMPAIGN

STAGE 1: INITIAL TARGETED EMAIL
MATERIALS NEEDED:
« A static creative formatted as a JPG, may not exceed 600W x 1200H pixels, in 72 DPI & RGB
color format
- You may use whatever image/text you would like, but keep in mind that 1-3 sentences
of copy are best
- Must be submitted ready for use; any changes must be completed by the advertiser;
text cannot be added
- Must be tested, and reviewed for display in all major email clients by advertiser prior to submitting
« One Destination URL Link
« Subject line
— Up to 60 characters (not words) of copy
- Description
- Up to 140 characters (not words) of copy

STAGE 2: RE-DROP TARGETED EMAIL
Resend your email to those who previously opened and viewed your initial targeted email using initial
creative or new creative.
MATERIALS NEEDED:
« A static creative formatted as a JPG, may not exceed 600W x 1200H pixels, in 72 DPI & RGB
color format
- You may use whatever image/text you would like, but keep in mind that 1-3 sentences
of copy are best
- Must be submitted ready for use; any changes must be completed by the advertiser;
text cannot be added
- Must be tested, and reviewed for display in all major email clients by advertiser prior to submitting
« One Destination URL Link
« Subject line
- Up to 60 characters (not words) of copy
« Description
— Up to 140 characters (not words) of copy

STAGE 3: RE-TARGET WITH SOCIAL MEDIA CAMPAIGN
Reinforce your message to email openers on Facebook.
MATERIALS NEEDED:
« Up to 150 Characters (not words) of copy
- Please note that copy may be altered to meet Hour Media's editorial standards, Meta's community
guidelines, grammar, style or fit
« 1to 5JPG Images: 1080W x 1080H pixels, submitted at 72 DPI in RGB color format
- Images under 720W x 720H pixels can not be accepted
« For Video:
- 916 or16:9 or 1:1 (preferred 1.1)
- Length: 30-seconds or less
« One Destination URL Link

STAGE 4: RE-TARGET BANNER DISPLAY ADVERTISEMENTS
Reinforce your message to email openers on our network of websites.
MATERIALS NEEDED:
« Standard IAB Banner Sizes (no flash or HTML):
— 300W x 250H pixels, IMB max file size
- 728W x 90H pixels, IMB max file size
- 160W x 600H pixels, IMB max file size
— 300W x 600H pixels, IMB max file size
— 320W x 50H pixels, IMB max file size
— 300W x 50H pixels, IMB max file size
« One Destination URL Link
« All materials must be submitted at 72 DPI in RGB color format
« Acceptable file formats include GIF (animated is acceptable), JIPG and PNG

Questions should be directed to (248) 691-1800

H l | R 5750 New King Drive, STE. 100 Advertising Coordinator: AdCoordinator@hour-media.com
Troy, Ml 48098
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HOUR DIGITAL ADVERTISING SPECIFICATIONS (cont)

DETROIT

DIGITAL PARTNERSHIPS
RUN OF SITE ADS (ALL SIZES)
MATERIALS NEEDED:

* Banner ads
- LEADERBOARD AD: 728w x 90h pixels, 45k max file size

— LARGE ISLAND AD: 300w x 600h pixels, 45k file size

— ISLAND AD: 300w x 250h, 35k max file size

— BILLBOARD AD: 970w x 250h pixels, 45k max file size

- MOBILE LEADERBOARD AD: 320w x 50h pixels, 30k max file size

« One Destination URL Link

ACCEPTABLE FORMATS
All materials must be submitted at 72 DPI in RGB color format. Acceptable file formats include GIF

(animated is acceptable), IPG, PNG, and generic HTML.

HOUR TODAY/TOP STORIES E-NEWSLETTER ISLAND AD

MATERIALS NEEDED:
* Timage in JPG or PNG format (submitted at 72 DPI & RGB color format)
— 300w x 250h pixels (35k max file size)
- URL Link to the destination/landing page

PARTNER MESSAGE E-BLAST (HOUR DETROIT LIST)

MATERIALS NEEDED:
« A static creative formatted as JPG or PNG, may not exceed 600w x 1200h, in 72 DPI & RGB color

format
- You may use whatever image/text you would like, but keep in mind that 1-3 sentences of

copy is best
- Must be submitted ready for use; any changes must be completed by the advertiser

« URL link to destination/landing page
- This is the landing page the audience will be directed to once they click on your e-blast

* Subject line
— Up to 60 characters (not words) of copy

» Description
— Up to 140 characters (not words) of copy

HOUR DETROIT DIRECT SOCIAL MEDIA POSTS (ONE POST PER MONTH OF PARTNERSHIP)
MATERIALS NEEDED:

* Up to 150 characters (not words) of copy
- Please note that copy may be altered to meet Hour Detroit's editorial standards, Meta's
community guidelines, grammar, style, or fit

« For Facebook, LinkedIn, & Twitter:
- 1JPG image: 1080w x 1080h pixels, submitted at 72 DPI in RGB color format

- Images under 720w x 720h pixels will not be accepted

* For Instagram:
- 1to 10 JPG images: 1080w x 1080h pixels, submitted at 72 DPI in RGB color format

— Images under 720w x 720h pixels will not be accepted
— First image may not include text or logo overlays

« URL link to destination/landing page
CORPORATE LOGO FOR HOURDETROIT.COM

MATERIALS NEEDED:
o 1corporate logo in JPG or PNG format, submitted at 72 DPI & RGB color format

« URL link to destination/landing page

Questions should be directed to (248) 691-1800

HO' | R 5750 New King Drive, STE. 100 Advertising Coordinator: AdCoordinator@hour-media.com
Troy, Ml 48098
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